Politécni . , . .
., deViseu Video ads’ creativity and structure influence on brand congruence and

Centro de Investigagéo

em Servicos Digitais engagement | 1

Ferreira, S., Santos, S., Espirito Santo, P. (2020). Video ads’ creativity and structure influence on brand
congruence and engagement. IADIS International Journal on WWW/Internet, 18(2), 29-40.

CENTRO DE INVESTIGACAO EM SERVICOS DIGITAIS « CENTRE FOR RESEARCH IN DIGITAL SERVICES



