Towards a deeper understanding of the purchase of souvenirs | 1

Amaro, S., Ferreira, B., Henriques, C. (2019).

Towards a deeper understanding of the purchase of souvenirs.
Tourism and Hospitality Research, 20(2).
http://dx.doi.org/10.1177/1467358419848139

CENTRO DE INVESTIGACAO EM SERVICOS DIGITAIS « CENTRE FOR RESEARCH IN DIGITAL
SERVICES


http://dx.doi.org/10.1177/1467358419848139

