=]
The Role of Digital Marketing in Online Shopping: A Bibliometric
Analysis for Decoding Consumer Behavior | 1

Figueiredo, N., Ferreira, B., Abrantes, J. L., Martinez, L. F. (2025).
The Role of Digital Marketing in Online Shopping: A Bibliometric Analysis for Decoding

Consumer Behavior.
Journal of Theoretical and Applied Electronic Commerce Research, 20(1), 25.

https://doi.org/10.3390/jtaer20010025

CENTRO DE INVESTIGACAO EM SERVICOS DIGITAIS « CENTRE FOR RESEARCH IN DIGITAL
SERVICES


https://doi.org/10.3390/jtaer20010025

