
rands and Stories in Ads: The Relationship Between Storytelling and
Brand Distinctiveness | 1

CENTRO DE INVESTIGAÇÃO EM SERVIÇOS DIGITAIS • CENTRE FOR RESEARCH IN DIGITAL
SERVICES

Santos, S., Santo, P. E. (2021).
Brands and Stories in Ads: The Relationship Between Storytelling and Brand Distinctiveness.
In Handbook of Research on Contemporary Storytelling Methods Across New Media and
Disciplines.
DOI: 10.4018/978-1-7998-6605-3.ch007

https://www.igi-global.com/chapter/brands-and-stories-in-ads/267592

