
From Wine to Screen Impacts of Technology on Wine Tourists | 1

CENTRO DE INVESTIGAÇÃO EM SERVIÇOS DIGITAIS • CENTRE FOR RESEARCH IN DIGITAL
SERVICES

Amaro, S., Cardoso, T., Barroco, C. (2025).
From Wine to Screen Impacts of Technology on Wine Tourists.
In Tourism Marketing: The Experiential Perspective, (Ch. 13, pp. 187-202). Goodfellow
Publishers.
Retrieved from
https://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=?pro
moCode=&partnerID=&content=story&fixedmetadataID=&storyID=502

https://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=?promoCode=&partnerID=&content=story&fixedmetadataID=&storyID=502
https://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=?promoCode=&partnerID=&content=story&fixedmetadataID=&storyID=502

