
Marketing motivations influencing food choice in 16 countries:
segmentation and cluster analysis | 1

CENTRO DE INVESTIGAÇÃO EM SERVIÇOS DIGITAIS • CENTRE FOR RESEARCH IN DIGITAL
SERVICES

Henriques, C., Matos, A., Malva, M., Bartkienė, E., Djekić, I., Tarcea, M., Sarić, M. M., Černelič-
Bizjak, M., Dolar, V., EL-Kenawy, A., Ferreira, V., Klava, D., Korzeniowska, M., Vittadini, E., Leal,
M., Frez-Muñoz, L., Papageorgiou, M., Szűcs, V., Correia, P. M., Guiné, R. P. (2022).
Marketing motivations influencing food choice in 16 countries: segmentation and cluster
analysis.
Insights into Regional Development, 4(1), 10-25.
https://doi.org/10.9770/IRD.2022.4.1(1)

https://doi.org/10.9770/IRD.2022.4.1(1)

