Edible Insects: Perceptions of Marketing, Economic, and Social Aspects among Citizens of
Different Countries | 1

Guiné, R. P. F., Florenca, S. G., Costa, C. A,, Correia, P. M. R, Cruz-Lopes, L., Esteves, B., Ferreira, M. et al. (2023).

Edible Insects: Perceptions of Marketing, Economic, and Social Aspects among Citizens of Different Countries.
Foods, 12(23), 4229.

DOI: https://doi.org/10.3390/foods12234229

CENTRO DE ESTUDOS EM EDUCACAO E INOVACAO « CENTRE FOR STUDIES IN EDUCATION AND INNOVATION


https://doi.org/10.3390/foods12234229

